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MOBILE

Immersion
in Motion

The Mobile CAVE, wrapped and ready to roll. Al-made image, not a photo of the real truck.

ON THE FLYER

Vehicle logo recognition

Your logo rides on the Mobile CAVE to every plant, school and
community stop.

ON THE FLYER

Workforce development partnerships
Early access to trained candidates, including veterans.

ON THE FLYER

Research and innovation collaboration

A say in which training scenarios are chosen and built for each
field.

Sponsorship packages

® WHAT YOU GET

What a sponsor gets.

Five benefits from Southern University's sponsor flyer,
plus a short results report after each stop.

ON THE FLYER

Brand visibility at events and tours
Named at the grand opening and at stops on the tour.

ON THE FLYER

STEM and community outreach
Your name on school science visits and community nights.

AFTER EACH STOP

Results reports

A short note after each stop: who tried it, what they said, what
is next.

PACKAGE WHAT IT INCLUDES BEST FIT

Presenting All benefits above, lead logo position, a named moment at the grand opening A plant owner or a health system
Workforce Workforce partnership, event visibility, logo on the Mobile CAVE Plants, contractors, staffing firms
Community  STEM and community outreach, event visibility Banks, foundations, local businesses
Supporter Event visibility and a listing on the main page Small businesses and individuals



® HOW IT WORKS WITH THE MOBILE CAVE

Four steps from first call to your name on local training.

01 A 20-minute conversation
We start with one question: what stops the plants, clinics,
schools and crews in your community from training more?

Immersion

02 A place at the opening M o
We offer you a place at the grand opening at Southern
University (date to be announced).

03 A sponsorship package
You pick a package. The project director gives the amount in
writing.

Inside: responders practice their own emergency, the training your sponsorship supports. Al-made image, not a

04 Your name goes out with the training photo of the real truck.

Your logo goes on the Mobile CAVE and at events, as the
flyer promises. You get a short results note after each stop.

Sponsor naming on CAAV pages is approved by the CAAV board.

® THE FACTS

What is set today.

® Confirmed
— The grand opening will be at Southern University, Baton Rouge; the date will be announced.

— Southern University describes the Mobile CAVE as conceived and led by students, from concept to completion.

® THE ASK

Start with a 20-minute conversation.
Email the project director about sponsorship, or fill in the sponsor interest form.

Page online: immersion-in-motion.vercel.app/sponsors/

CAVE means Cave Automatic Virtual Environment. The truck CAVE uses 3D glasses. The 3D printer belongs to the AM Lab, not the truck. Seven sub-projects. Eight training fields. Eight audience pages for twelve

kinds of organizations. Grand opening at Southern University, Baton Rouge, date to be announced. Pictures of the truck are Al-made images, not photos of the real truck. Photos of people and the CAVE room are
real.

Demos and questions




